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Marketing Effectiveness
The power of habit
Changing a habit of either an individual or an organization is not something very easy at any given time. but one of the most strategic things that can be used to change a habit is giving rewards. Basing on the perspective of the healthcare providers, it is very possible to understand how habits may form and how they can be tamed using reward as a mechanism. it is however clear and valid to say that, by the use of rewards, however much the habit is impactful, it can still be tamed through the rewarding concept.
The implication of consumerism
Consumer relationship is an integral part of any organization. following the research that was made, the forum deliberated on four design principles that would help to attain the trajectory goal of improving the health state of the community. The four principles include the know make it easy, show me your care and help me design principles.
Disrupting Healthcare from a Consumer Retail Space
Despite having desirable goals, objectives, and strategies in an organization, there are numerous challenges that an organization can still experience. The forum even after admitting how they had kept in place strategies such as setting over 9500 convenient locations and a huge number of clinics, they still experienced some challenges such as communication barriers, traditional medications, and healthcare silos. However, it is important that the forum also came up with clear guidelines on how to combat the challenges.
Transforming Your Capabilities—The Amazon Way
The success of any organization entirely depends on its able and effective leadership. The forum on consumerism and transparency (FCT) identified this factor and imported lessons from one of the most successful companies’ Amazon. Some of the lesson the USA healthcare was supposed to import include creating innovation improvement teams, focusing on low hanging fruits and addressing fragmentation
Finding the future first: New Frontiers in Consumer Healthcare
The aspect of finding the future firs is propagated by how much an organization is capable to introduce innovations and embrace them. However, much innovation is desirable and more efficient in its ultimate use, it requires special attention, tactics, and willingness. In healthcare, the leaders of the organization should be willing to embrace and allow room for innovation to allow development in the health sector
How Consumerism Affects Successful Brand Building in Healthcare
Having a good brand name is very important and very promising in any organization. however, any organization strives to put a suitable brand name in the market or the society that it serves. Talking of healthcare in the USA, consumerism has affected its brand-building efforts by creating competition due to the mindshare of the consumer. The consumers in the USA are becoming more discerning thus creating a challenge in brand building of healthcare.
Using Transparency to Drive Improvement and Grow Market Share
People will always express their interests emotions and opinions freely. For an organization to identify how transparent or efficient it is, it will always need to hear what the opinions of people are. The forum was concerned about ways of increasing the healthcare gross transparent record to improve and grow the market share. This could only be achieved by doctors and other health specialists checking on their performance.
Building Successful Brands in an Increasingly Consumer-Driven Healthcare Environment
[bookmark: _GoBack]The intention of building a successful brand is a major milestone in the sector of healthcare. In this spectrum, the hospitals and health systems must focus on creating loyalty. First, they need to understand consumerism myths and later focus on how to build trust and loyalty to society. 
